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My cycling background.
I grew up in a very middle class suburb of Boston, MA 
called Stoughton. I rode my bike from morning to dusk 
with my “bike gang” all through my childhood. I con -
tinued riding as a teenager but mostly to get to work 
and go see my girlfriend (now she’s my wife). I started 
riding with cycling clubs in the Chicago area about 
twenty-�ve years ago. I know every street and county 
road there is near the Illinois and Wisconsin border. 
I’m the clubs o�cial route maker. My cycling club is 
called Veloist CC and we are a small tight knit group 
of riders that have a tremendous amount of trust and 
respect for each other and the sport of cycling. I love 
riding with these guys because we have great adventu -
res, laugh a lot and generally have a great time riding 
bikes.

My job is my passion.
I went to Vesper George School of Art in Boston where 
I was trained as an illustrator and designer. My �rst 
jobs were all with advertising agencies, some lar -
ge, some small. I’ve created hundreds of television 
commercials and advertisements for companies like 
Hallmark, McDonald’s, Allstate and Proctor & Gamble. 
I was very good at it but it’s a hard world to live in for 
so long. I started my own design consulting business 
VALENTI Advertising Design Ideas ten years ago and I 
absolutely love working for myself. Here is the web -
site:  http://valentiadv.com . I would not say it’s for 
everyone. Wearing so many hats in a small business 
can be di�cult at times. But what it has allowed me to 
do is to chase my dream. I want to be one of the best 
know Cycling Artist in the world. I know that sounds 
crazy but if you don’t aim high you’ll never get anywhe -
re. So that’s my job and my passion! This is my Cycling 
Art website:  http://michaelvalenti.com

Riding my bike growing up.
Growing up in the suburbs of Boston wasn’t nearly as 
important to my early cycling as having a large group 

of crazy bike riding friends in my neighborhood. 
I think we could have been almost anywhere. We 
didn’t race back then, we didn’t road ride—but what 
we did do was have fun. The kind of stupid fun that 
makes you fall in love with riding a bicycle and all 
the freedom it represents. I’ve never yet been to Italy 
to ride your historical roads, places I’ve heard of 
for so many years, places I know that one-day I will 
ride. But I’m sure I will get there. Until I do, I’ll keep 
having tons of fun right here in Wisconsin, USA.

What I hope my art says to people.
All of my life I’ve been involved with creating com -
munications with a “human touch”. I hope that as I 
continue to evolve as an artist this  human side of my 
work comes out more each day. I want non-cyclists 
to say they wish they could experience the feeling of 
cycling because of what I’ve drawn. And I want cycli -
sts that look at my work to say, “that guy really gets 
us, he’s one of us.” Finding your true authentic self 
is the search of all artists. I am on that journey, that 
quest is in my every action.

My favorite race.
I’d have to say my favorite race is Paris-Roubaix. 
I’m drawn to the struggle. I’m drawn to what seems 
to be an open wound, raw with passion and pain. I 
can only imagine there is no entering into this race 
without full commitment. There is no place to hide. 
You get very little help from others and it’s hard. Just 
plain physically and mentally hard. Maybe you could 
say Paris-Roubaix is like life. And life can be hard.

A cycling renaissance.
I believe there has been a new growth and interest 
in cycling over the last few years. I see it here in the 
US. And I for one am very happy to have this new 
interest. I’m sure much of it is because the world is 
smaller now every year. With social media sharing 
I have friends on many continents. I couldn’t always 



do that. This makes it easy for us to share our passions for cycling. Big-
ger and better media coverage of the major tours also helps exposure and 
growth here in the US because of it. The sport loves heroes and when entire 
countries get behind them, Wiggins, Nibali, Froome, Contador—then there is 
bound to be more attention.

Thank you.
Thank you again for asking my to be a part of your magazine and reach out to 
your many readers. It is a pleasure and honor.






	CKN_13_VALENTI_Page_2
	CKN_13_VALENTI copy

